
In the last issue we told you 

about the re-branding to our 

building showcasing Jeep. 

Well, except for the signage, 

which has been delayed due to 

COVID-19, the reno is com-

plete. 

Inside the dividing wall was re-

moved and Cameron Robertson 

(our Sales Manager) got a new 

office. Then we added 2 new 

sales offices plus a research 

area, all in the new Jeep colours. 

Outside the Red Fiat panels 

were replaced with the new 

Black & Bamboo Jeep theme.  

Rose City Chrysler is proud to 

be only the second dealer in 

Canada to have this re-branding 

done to the store. Here are 

some pics! 

OMG… What a few months we 

have all had. As a local business 

owner, it was very difficult to lay 

off much of our staff for part of 

March and most of April, but 

with a skeleton team, we got 

through the mandated closures. 

While service and parts remained 

open, aside from some online 

sales, we were not able to open 

our showroom until May but 

when we did,  Welland respond-

ed in spades! We had a record 

May in New Car Sales.  

While I’m always grateful to all of 

our customers, a special thanks 

has to go those who purchased 

cars during the months of March, 

April and May. Because of you 

our entire staff is now back to 

work.  

Like everybody, we have to  

operate a bit differently these 

days to help protect against the 

spread of the virus but one day 

soon, I know we will be back to 

normal and this will all be in the 

rear view mirror! Until then here is 

a short video on how we are doing 

business together, while staying 

apart. 

Nick Sebastian 

Dealer Principal 

Rose City Chrysler Before 
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It will look like above when  

Jeep sign arrives 

http://bbemaildelivery.com/bbext/?p=video_land&id=8a5b49db-7d71-49b2-9ea0-238150113aff


P A G E  2  

Ask to see 

the seller’s 

OMVIC 

license. If 

they are 

unable to 

produce one, 

walk away!  

Shopping For a New 

Ride? 

Tips for Buying from an OMVIC-Registered Dealer 

Dealers Must 

Follow OMVIC’s 

Online “All-In 

Price” Rules 

This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press releas-

es, market studies, and re-

ports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-

letter to a Web publication. 

So, when you’re finished writ-

ing your newsletter, convert it 

to a Web site and post it. 

charges (except HST and 

licensing) 

Only pay for optional prod-

ucts or services you want 

and believe have value 

Used vehicle? Ask for histo-

ry report; consider inspec-

tion by trusted mechanic 

 

Ensure salesperson under-

stands your needs. Not 

being listened to? Buy else-

where 

Take thorough test drive – 

not just around the block 

Understand “all-in” pricing, 

negotiate finance terms, 

don’t accept additional 

Get all conditions in writing 

(e.g., repairs to be conduct-

ed) 

Get all disclosures and 

promises in writing (e.g., no 

accidents) 

Carefully read contract 

(and loan agreement) – 

there’s no cooling off peri-

od once signed 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

N E W S  ‘ N  V I E W S  



Our $200 Keg Card Winner - Nate Matthews (and his son Cooper)!   
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With each issue we pick a win-

ner from our “Happy Rose 

City Customer submissions 

and reviews. See the back page 

for details. 

 

Hello! 

My name is Nate Matthews and 

purchased my first ever Ram in 

August from Claude. 

I have always been a “Chevy guy” 

and was dead set on getting an-

other Silverado as I had a ‘16 and 

wanted to get the new trail boss. 

After a lot of reviews online I went 

to check out the Ram, for the 

price (which was similar to the 

Silverado) there were a lot more 

options that came with 

the truck. 

After my first test drive 

of the classic I was pret-

ty much hooked but I 

had to test the 

Silverado first. 

After I did it 

was no ques-

tion that I was going with 

the Ram. Mostly because 

of how the ride was, all of 

the options. Bigger dis-

play, heated steering 

wheel, heated seats, pow-

er folding mirrors, back up sen-

sors, rear slider I could go on but 

Claude had a big part of me join-

ing the Ram family. I can appreci-

ate a salesman who acts like he 

cares and with Claude he did. I’d 

say we even became friends and 

still talk 6 months after my pur-

chase. Since I had a truck before 

but only a double cab my wife and 

I always wanted another one now 

that we have kids and to this day 

talk about how we’re glad we 

went with the crew Ram and you 

gotta love that hemi!  We got the 

Warlock and the only complaint I 

have is I should have got one 

sooner, next one will be the    

Rebel!  

I’ve purchased a lot of cars and 

never been treated so well by 

Claude and the Rose City family. I 

know when it’s time to get another 

vehicle, I’ll be coming back to see 

Claude! 

 

Why Not Lease Your Next New Car: 

Send Us 

Your 

Pictures! 

You 

Could 

Win Too! 

http://bbemaildelivery.com/bbext/?p=video_land&id=2657b4b1-a285-4352-9040-b00f8ca04f42
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A number of months ago, the kid in me took up a new hobby… Remote Control Cars. 

The product I chose was Traxxas. They seemed to be a leader in that field. The model I 

chose was a Stampede Monster Truck, but after a very short period of time I was dis-

enchanted with that model. After some research, I found out you could convert the 

Stampede to a Slash 4X4 which is bigger, more stable, less monster trucky and best 

of all, uses many of the same drive components as the Stampede I already owned.  

SO… I made a series of videos called “If I Can Do It, You Can Do It Too. Below are the 

7 videos showing how to convert the Stampede to a Slash 4x4 with a Ram TRX Body. 

Hope you enjoy them as much as I did making them. 

 

Traxxas RC Ram Conversion Project 

N E W S  ‘ N  V I E W S  

Part 1 How We Began Part 2 Picking the Colour 

Part 3 Dismantle Front  Part 4 Dismantle Rear 

Part 5 Reassemble Slash  Part 6 Body and Paint 

Part 6.1 Second Body (Option) 

Traxxas  

Stampede 4x4 

To Slash 4x4      

Conversion with 

RAM TRX Body 

HOBBIES: 

Build your 

own RC 

Ram TRX 

4x4 

“If I Can  

Do It... 

...You Can  

Do it Too” 

Video Series 

http://bbemaildelivery.com/bbext/?p=video_land&id=3a616a9b-d7c2-45b4-bd5d-22d49f3b1acc
http://bbemaildelivery.com/bbext/?p=video_land&id=04e291c3-ebcd-4f79-a8ad-49d9dd7fd3bc
http://bbemaildelivery.com/bbext/?p=video_land&id=47f996cd-44d8-4674-8649-e230879883f5
http://bbemaildelivery.com/bbext/?p=video_land&id=d8e14b07-13b8-4f1f-bef1-13fcea7b7962
http://bbemaildelivery.com/bbext/?p=video_land&id=a622b4cd-2b25-4b5e-a7ae-47d660749949
http://bbemaildelivery.com/bbext/?p=video_land&id=623d393d-861e-4678-9787-1f2cbce91647
http://bbemaildelivery.com/bbext/?p=video_land&id=fafdfc58-c65e-4861-b053-54331c89e606


Instant Pot Chicken Cacciatore 
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1. Turn a 6-quart Instant Pot® to the saute setting on high (see Cook's 

Note) and wait for it to say Hot, about 4 minutes. Meanwhile, sprinkle the 

chicken with 1 teaspoon salt and a few grinds of black pepper. Add the oil 

and 4 pieces of chicken, skin side-down, to the pot, and sear until the skin is 

golden brown, 3 to 4 minutes. Flip and continue to sear until the bottom of 

the chicken is opaque, 2 to 3 minutes. Remove the chicken to a plate and re-

peat with the remaining chicken. 

 

2. Line a plate with a paper towel. Add the bacon to the pot and cook, stirring occasionally, 

until just golden brown, 5 to 6 minutes. Remove the bacon with a slotted spoon to the lined 

plate. Remove all but 2 tablespoons of the bacon drippings and add the onion. Cook, stir-

ring occasionally and scraping up any brown bits on the bottom of the pot, until the onions 

are just softened, 2 to 3 minutes. Add the carrots and garlic and cook, stirring occasionally, 

until the carrots just begin to soften, 2 to 3 minutes. (Note: The saute setting on most pots 

only runs for 30 minutes. If your pot turns off, simply turn it back on the saute setting on 

high.)  

 

3. Add the tomato paste and thyme and cook, stirring constantly, until the paste has 

softened, 1 to 2 minutes. Pour in the red wine and cook, stirring occasionally, until it has 

reduced by half, 5 to 6 minutes. Add 1/2 cup water, the reserved bacon, 1 teaspoon salt 

and a few grinds of black pepper and stir to combine. Turn off the saute setting and add the 

chicken.  

 

4. Follow the manufacturer's guide for locking the lid and preparing to cook. Set to pressure 

cook on high for 20 minutes. After the pressure cook cycle is complete, follow the manufac-

turer's guide for quick release and wait until the quick release cycle is complete. Be careful 

of any remaining steam and unlock and remove the lid.  

 

5. Remove the chicken to a platter. Turn the pot back to the saute setting on high and re-

duce the sauce until thickened and about 2 cups re-

main, 15 to 20 minutes. Pour the sauce over the chick-

en and sprinkle with the parsley. Serve with polenta or 

your favourite pasta.   

Ingredients: 

8 bone-in, skin-on 

chicken thighs (about 2 

1/2 pounds) 

Kosher salt and freshly 

ground black pepper 

2 tablespoons olive oil 

3 strips bacon 

1 medium onion, 

chopped 

2 medium carrots, 

chopped 

2 cloves garlic, minced 

3 tablespoons tomato 

paste 

1 tablespoon fresh 

thyme leaves 

3/4 cup red wine 

1/4 cup chopped fresh 

flat-leaf parsley  

 

Serving suggestion: 

With polenta or pasta 

COOK’S NOTE 

Settings may vary on your Instant Pot® depending on the model. Please refer to manufacturer's guide. 



916 Niagara Street 

Welland 

Ontario 

L3C-1M3 

Phone: 905-788-2035 

Fax: 905-788-3470 

Toll Free: 1-800-265-8130 

Email: newsletter@rosecitychrysler.com 

"WE WON'T SELL YOU A CAR...  

  WE'LL HELP YOU BUY ONE" 

 

Rose City Chrysler is the only Chrysler, Dodge Jeep 

Ram & Fiat dealership in Welland serving the entire 

Niagara region.  

 We are your neighbors so not only is your 

complete satisfaction very important to us but, at a 

personal level for myself and our entire staff, so is our 

reputation in the community. If you have a problem, 

then I have one too! For that reason I publish my per-

sonal email address for you to use at any time. 

 If there is ever anything I can do for you, 

please feel free to contact me personally at 

nick@rosecitychrysler.com  

Nick Sebastian 

Dealer Principal / General Manager 

 

Rose City Chrysler Dodge Jeep Ltd. 

 

Send Us Your Pictures! You Could Win! 

Business Tagline or Motto 

What newsletter would be 

complete without customer 

pics and reviews? 

Send us a picture of you and 

your new “Rose City Ride” 

with a few words about you, 

your new vehicle or even the 

sales rep.  

With every Edition, we’ll enter 

all submissions into a draw for 

a $200 Keg Gift Card! 

 

Email your submission to                  

Newsletter@RoseCityChrysler.Com 

 

N E W S  ‘ N  V I E W S  


